
88 

International Journal of Sociology and Political Science 

www.sociologyjournal.in 

E-ISSN: 2664-7745 

Received: 05-08-2024, Accepted: 05-09-2024, Published: 20-09-2024 

Volume 6, Issue 2, 2024, Page No. 88-93 

 

The influence of political ideologies on youth voting 

Dr. Ashok Uttam Chothe 

Assistant Professor & Head, Department of Politics Science New Arts, Commerce & Science College Shevgaon. Ahilyanagar, 

Maharashtra, India 

DOI: https://doi.org/10.66856/ijsps.2024.6.2.8106 
 

 

 

 

Abstract 

Political ideologies play an important role in shaping the political attitudes, preferences, and voting behaviour of young voters. 

Youth constitute an important segment of the electorate and contribute to the development and functioning of democratic 

institutions. Their voting decisions are influenced by ideological beliefs, political socialization, family background, education, 

social media, economic aspirations, identity, and the performance of political parties. In India, the diversity of political 

ideologies, including liberalism, socialism, nationalism, secularism, and social justice, provides young voters with different 

perspectives on governance and public policy. 

The present research paper examines the influence of political ideologies on youth voting behaviour, particularly in the Indian 

democratic context. It explores the relationship between ideological orientation and electoral participation, the role of digital 

media in political opinion formation, and the importance of education and political awareness in shaping voting decisions. The 

study is based on secondary data, published literature, and reports on youth political attitudes. It argues that political ideologies 

can provide a framework for understanding political issues; however, youth voting behaviour cannot be explained by ideology 

alone. Employment opportunities, education, economic development, leadership, welfare policies, and local concerns also 

influence electoral choices. The paper emphasizes the need for political literacy, critical thinking, and responsible digital 

engagement to strengthen informed and democratic participation among young voters. 

 

Keywords: Political ideology, youth voting, voting behaviour, political participation, social media, Indian democracy, 

electoral politics 

Introduction 

Democracy is a system of government in which citizens 

participate in political decision-making through elections 

and other democratic processes. Voting is one of the most 

important instruments through which citizens express their 

political preferences and influence the formation of 

government. In a democratic country such as India, youth 

participation is particularly significant because young 

citizens contribute to social transformation, political debate, 

and the future direction of public policy. 

Political ideology refers to a systematic set of ideas, values, 

beliefs, and principles concerning the organization of 

society, the role of government, the distribution of 

resources, and the relationship between citizens and the 

state. Political ideologies help individuals interpret political 

events, evaluate government policies, and form opinions 

about political parties and candidates. 

Young voters may support political parties because their 

ideologies correspond with their beliefs about equality, 

individual freedom, national identity, social justice, 

economic development, secularism, or welfare. However, 

their voting decisions may also be influenced by practical 

considerations such as employment, educational 

opportunities, inflation, corruption, public services, and the 

performance of elected representatives. 

The political environment has changed significantly with the 

expansion of digital communication. Social media 

platforms, online news, political discussions, and digital 

campaigns have become important sources of political 

information for young people. These platforms provide 

opportunities to access diverse political viewpoints, but they 

can also expose users to misinformation, emotional political 

messaging, and one-sided information. 

Lokniti–Centre for the Study of Developing Societies 

(CSDS) has conducted extensive research on electoral 

behaviour and youth political attitudes in India. Its youth 

studies and election surveys provide a useful foundation for 

understanding how political interests, identities, aspirations, 

and participation interact in a diverse democracy. 

Therefore, examining the influence of political ideologies 

on youth voting is essential for understanding contemporary 

electoral behaviour and identifying ways to promote 

informed, independent, and responsible political 

participation. 

 

Statement of the Problem  

Youth voting behaviour is influenced by several political, 

social, economic, and technological factors. Although 

political ideology provides a framework for interpreting 

political issues, it is not always clear how strongly 

ideological beliefs influence the actual voting decisions of 

young citizens. 

Some young voters may choose candidates according to 

ideological agreement, while others may priorities 

employment, education, leadership, development, caste and 

community considerations, welfare schemes, or local issues. 

Social media may further influence their political attitudes 

by presenting political information in personalized and 

emotionally engaging formats. 

The central problem of this study is to examine how 

political ideologies influence youth voting behaviour and 

how ideological considerations interact with other factors in 

the Indian democratic context. 
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Objectives of the Study 

The major objectives of the present study are: 

1. To understand the meaning and significance of political 

ideology in democratic politics. 

2. To examine the influence of political ideologies on 

youth voting behaviour. 

3. To analyses the role of family, education, peer groups, 

and political socialization in shaping young voters' 

ideological preferences. 

4. To investigate the influence of social media and digital 

political communication on youth voting decisions. 

5. To identify the major political, social, and economic 

factors affecting youth electoral participation. 

6. To suggest measures for promoting political awareness, 

critical thinking, and informed voting among young 

citizens. 

 

Research Questions 

The study addresses the following research questions: 

1. How do political ideologies influence young voters' 

electoral preferences? 

2. What role do education, family, and social networks 

play in shaping political attitudes? 

3. How does a social medium affect young people's 

political opinions and voting decisions? 

4. To what extent do employment, economic 

development, and public welfare influence youth 

voting? 

5. What measures can encourage independent and 

informed voting among young citizens? 

 

Research Methodology 

The present study adopts a descriptive and analytical 

research design. It is based on secondary sources of 

information, including books, academic studies, published 

research reports, and official material relating to electoral 

participation and youth political attitudes. 

The study draws on research published by Lokniti–CSDS, 

particularly its studies of Indian youth and electoral 

behaviour, as well as voter education initiatives of the 

Election Commission of India. The collected information is 

examined thematically to understand the relationship 

between political ideology, political socialization, digital 

media, and youth voting behaviour. 

The study does not claim to be based on a new field survey 

or original interviews. Its findings are analytical 

observations derived from the literature and sources 

consulted. Consequently, the conclusions should be 

interpreted within the limitations of secondary-data 

research. 

 

Conceptual Understanding of Political Ideology 

Political ideology consists of beliefs and principles that 

influence how individuals understand political authority, 

social relationships, economic arrangements, and public 

policy. It can shape citizens' expectations of government 

and their judgments about political parties. 

The following ideological perspectives are relevant to 

understanding youth voting in India. 

 

1. Liberalism 

Liberalism generally emphasizes individual liberty, 

constitutional rights, equality before the law, freedom of 

expression, and limitations on arbitrary government power. 

Young voters who attach importance to personal freedom, 

civil liberties, equal opportunities, and individual choice 

may find liberal ideas relevant to their political preferences. 

However, the extent to which these principles influence 

voting depends on the political context and the policies and 

conduct of particular parties and candidates. 

 

2. Socialism and Welfare-Oriented Ideologies 

Socialism places emphasis on reducing economic inequality 

and improving social and economic conditions through 

collective action and, in many forms, an active role for the 

state. Welfare-oriented political approaches may focus on 

education, healthcare, employment support, social security, 

and assistance to disadvantaged groups. 

Young voters concerned about unemployment, unequal 

opportunities, educational costs, and economic insecurity 

may evaluate political parties according to their welfare 

commitments and economic programmers. 

 

3. Nationalism 

Nationalism emphasizes national identity, sovereignty, 

unity, and collective belonging. In India, national identity 

and questions of security, cultural heritage, national 

development, and international standing may influence 

political discussions among young voters. 

Nevertheless, nationalism has different interpretations, and 

its political meaning varies across ideological traditions. 

Young voters may assess nationalistic claims alongside 

questions of governance, economic opportunity, 

constitutional values, and public accountability. 

 

4. Secularism 

Secularism concerns the relationship between religion and 

the state and, in the Indian context, is closely connected 

with constitutional principles governing religious freedom 

and equal citizenship. Young voters may consider religious 

diversity, freedom of belief, minority rights, and the 

treatment of different communities when evaluating 

political parties. 

Different interpretations of secularism may lead to different 

political preferences. Therefore, its influence on youth 

voting must be understood in relation to India's social 

diversity and constitutional framework. 

 

5. Social Justice and Equality 

Social justice focuses on reducing discrimination and 

addressing inequalities associated with caste, class, gender, 

disability, and other social conditions. Policies concerning 

representation, access to education, employment 

opportunities, and protection against discrimination may be 

especially relevant to young voters evaluating questions of 

equality and inclusion. 

Political ideologies that address social justice can influence 

electoral preferences, but the degree of influence differs 

according to individual experiences, community 

circumstances, and policy priorities. 

 

6. Regionalism and Local Political Ideologies 

Regional political movements are ten emphasis regional 

identity, language, cultural interests, state autonomy, and 

local development. Young voters may support regional 

parties or candidates because of their positions on 

employment, infrastructure, education, agriculture, or 

regional representation. 



90 

In Maharashtra and other Indian states, regional issues can 

interact with national ideological debates. This demonstrates 

that youth voting behaviour must be examined at both 

national and local levels. 

 

Review of Literature 

The study of voting behaviour has developed through 

research on political socialization, party identification, 

ideological orientation, social identity, and electoral 

participation. 

Lokniti–CSDS's Attitudes, Anxieties and Aspirations of 

India's Youth: Changing Patterns examines the political 

interests, attitudes, and participation of young people. The 

survey conducted in April–May 2016 covered more than 

6,000 respondents aged 15–34 across 19 Indian states. The 

report provides a significant empirical foundation for 

examining youth political engagement and the social factors 

associated with political attitudes. 

The Lokniti–CSDS Youth and Politics Survey 2024provides 

further evidence concerning young people's political 

attitudes and electoral intentions. Its findings on motivations 

for voting illustrate the importance of civic duty, first-time 

voting experiences, and the perceived significance of 

elections. Such evidence suggests that young voters' 

motivations are diverse and cannot be reduced to ideological 

preference alone. 

The Election Commission of India's Systematic Voters' 

Education and Electoral Participation (SVEEP) programme 

focuses on voter awareness, electoral literacy, and 

participation. It recognizes the importance of providing 

citizens with information about the electoral process and 

encouraging informed participation. 

Earlier research on political socialization also highlights the 

influence of family, educational institutions, peers, media, 

and wider social environments on political attitudes. These 

sources of socialization may reinforce existing ideological 

preferences or expose young people to alternative 

perspectives. 

The literature indicates that ideology is an important aspect 

of political behaviour, but it operates alongside social 

identity, economic interests, leadership perceptions, and 

political information. The present study brings these factors 

together to examine their combined relevance to youth 

voting in India. 

 

Influence of Political Ideologies on Youth Voting 

Behaviour 

Political ideology influences how young citizens understand 

political issues, assess political parties, and form electoral 

preferences. Its influence can be examined through several 

interconnected factors. 

 

1. Political Awareness and Ideological Understanding 

Political awareness enables young voters to understand 

government policies, constitutional principles, political 

institutions, and competing ideological perspectives. Young 

citizens who regularly follow political developments may 

become more aware of differences between political parties 

regarding economic policy, social equality, education, 

employment, and governance. 

However, political awareness does not necessarily lead to 

support for a particular ideology. It may encourage voters to 

compare competing viewpoints and develop independent 

political opinions. 

2. Economic Aspirations and Employment 

Employment is an important concern for young people 

entering the labour market. Their electoral preferences may 

be influenced by the promises and performance of political 

parties concerning job creation, skill development, 

entrepreneurship, industrial growth, and recruitment in 

public services. 

Political ideologies that emphasis market-oriented economic 

growth, state-supported employment, social welfare, or 

redistribution offer different approaches is addressing these 

concerns. Young voters may compare these approaches 

according to their economic circumstances and expectations. 

Therefore, economic aspirations can strengthen, modify, or 

sometimes outweigh ideological preferences when young 

people decide how to vote. 

 

3. Education and Political Socialization 

Educational institutions provide opportunities for students to 

discuss democracy, political rights, public policy, social 

justice, and constitutional values. Classroom discussions, 

debates, student organizations, and civic activities can 

expose young people to different political perspectives. 

Family background and peer groups also contribute to 

political socialization. Young people may initially adopt 

political attitudes prevalent in their families or communities, 

but education and wider social interaction can lead them to 

reconsider these beliefs. 

Consequently, youth voting behaviour develops through 

continuous interaction between inherited political attitudes, 

personal experiences, and new information. 

 

4. Leadership and Party Identification 

Political leaders play an important role in communicating 

ideological messages and presenting political programmers. 

Young voters may be attracted to leaders whom they 

associate with development, transparency, social reform, 

national identity, or opportunities for young citizens. 

Party identification may develop when voters repeatedly 

support a political party because they perceive its values and 

policies as consistent with their beliefs. Nevertheless, 

political loyalty is not necessarily permanent. Young voters 

may reconsider their preferences when parties change their 

policies, fail to meet expectations, or respond differently to 

emerging social and economic problems. 

 

5. Caste, Religion, Gender, and Social Identity 

Indian society contains diverse social identities that may 

influence political attitudes and electoral choices. Caste, 

religion, gender, language, region, and economic class can 

shape how young voters understand representation, equality, 

discrimination, and access to public resources. 

Political ideologies sometimes provide frameworks for 

addressing these concerns. For example, social justice 

perspectives may focus on representation and equality, 

while other political approaches may emphasise cultural 

identity, social cohesion, or national integration. 

It is important, however, not to assume that all members of a 

social group vote in the same way. Individual preferences 

differ according to education, occupation, location, political 

experience, and personal values. 

 

6. The Role of Social Media 

Social media has transformed political communication by 

enabling young citizens to access news, participate in 
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discussions, watch political speeches, and share opinions. 

Digital platforms allow political parties, public 

representatives, journalists, and citizens to communicate 

directly with large audiences. 

Social media can increase political awareness by exposing 

users to different ideological positions. At the same time, 

misleading information, manipulated videos, partisan 

content, and emotionally charged messages may influence 

political perceptions without providing sufficient evidence. 

Young voters therefore need to evaluate the credibility of 

online sources, verify claims, distinguish facts from 

opinions, and consult information from multiple reliable 

sources. Digital engagement becomes more valuable when it 

encourages informed discussion rather than uncritical 

acceptance of political messages. 

 

7. Rural and Urban Differences 

Young voters in rural and urban areas may experience 

different political and  

economic conditions. Rural youth may give considerable 

attention to agricultural conditions, irrigation, rural 

employment, transport, educational facilities, and access to 

public services. Urban youth may focus more on 

employment opportunities, housing, transport, 

entrepreneurship, inflation, and higher education. 

These differences are not absolute. Rural and urban young 

citizens may share concerns about employment, equality, 

economic security, and accountable governance. Political 

ideology interacts with local circumstances and may 

therefore influence voting differently across geographical 

settings. 

 

Political Ideology and Other Determinants of Youth 

Voting 

Although political ideology is important, voting decisions 

usually result from several interacting factors. The 

following table presents a conceptual summary of their 

possible influence. 

 
Factor Possible influence on youth voting 

Political ideology Shapes beliefs about governance, rights, equality, and the role of the state. 

Employment and economy Influences expectations regarding jobs, income, and economic opportunity. 

Education Develops political knowledge and the capacity to compare competing viewpoints. 

Family and peers Introduces political identities, discussions, and social influences 

Leadership Influences perceptions of credibility, communication, and governance 

Social media Provides political information but may also circulate misinformation 

Social identity Shapes concerns about representation, equality, culture, and community interests. 

Local development Influences judgments about public services and the performance of representatives. 

 

The table is an analytical framework rather than the result of 

a new statistical survey. It demonstrates why ideological 

preference should be examined alongside the wider social, 

economic, and political environment. 

 

Findings and Discussion 

The analysis of secondary literature supports several 

observations about the relationship between political 

ideologies and youth voting. 

First, political ideology provides a framework for political 

evaluation. Ideological beliefs can influence how young 

voters interpret public policies, assess political parties, and 

understand questions of liberty, equality, national identity, 

and social welfare. 

Second, youth voting is multidimensional. Ideological 

agreement is only one possible consideration. Employment, 

education, economic conditions, leadership, welfare 

programmes, local development, and perceptions of 

government performance may also influence electoral 

preferences. 

Third, political socialization remains important. Family, 

educational institutions, peer groups, and community 

experiences can shape early political attitudes. These 

influences may be reinforced or reconsidered as young 

people gain education and political experience. 

Fourth, digital communication has expanded access to 

political information. Social media creates opportunities for 

political discussion and participation. However, the quality 

of political understanding depends partly on the reliability 

of information and the ability to distinguish evidence from 

misinformation. 

Fifth, young voters are not a politically uniform group. 

Differences in socioeconomic background, geographical 

location, educational experience, identity, and personal 

aspirations mean that young citizens may interpret the same 

ideology differently. 

Sixth, civic education can strengthen informed participation. 

The Election Commission of India's SVEEP programmer 

provides an institutional framework for voter awareness and 

electoral literacy. Political education, impartial public 

information, and opportunities for democratic discussion 

can help young voters make informed decisions. 

These observations suggest that political ideologies 

influence youth voting, but their effects are conditional 

rather than uniform. The relationship between ideology and 

voting depends on the interaction of political beliefs with 

practical concerns and the wider electoral environment. 

 

Major Challenges in Youth Political Participation 

Despite the growing availability of political information, 

young voters face several challenges. 

1. Misinformation and misleading content: Unverified 

political claims may create confusion and distort 

perceptions of parties or candidates. 

 

2. Limited political literacy: Some first-time voters may 

lack sufficient knowledge of election procedures, 

constitutional institutions, or policy differences. 

 

3. Emotional political communication: Highly polarized 

messages may discourage balanced discussion and 

critical evaluation. 

 

4. Economic uncertainty: Concerns about employment, 

education, and financial security may make it difficult 

for young citizens to evaluate competing political 

promises. 
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5. Social pressure: Family, peer groups, or community 

expectations may influence individual voting 

preferences. 

 

6. Limited engagement with policy details: Political 

discussions may focus on personalities and slogans 

rather than the feasibility, implementation, and 

outcomes of proposed policies. 

 

Addressing these challenges requires accessible political 

education, reliable information, open discussion, and respect 

for the independent judgment of every voter. 

 

Suggestions and Recommendations 

The following measures may help promote informed and 

responsible voting among young citizens. 

 

1. Strengthen Electoral Literacy 

Colleges and universities should organize voter-awareness 

programmers, workshops, and discussions on the electoral 

process, constitutional rights, and democratic 

responsibilities. Students should receive practical 

information about voter registration and participation. 

 

2. Promote Comparative Political Education 

Educational institutions should encourage students to 

examine political ideologies through balanced academic 

discussions. Comparing policy proposals, evidence, and 

implementation records can help students develop 

independent opinions without being directed towards a 

particular political party. 

 

3. Encourage Critical Digital Literacy 

Young voters should be encouraged to verify political 

claims through reliable sources, check the original context 

of videos and statements, and distinguish factual reporting 

from political commentary. Media-literacy programmers 

can help reduce the influence of misinformation. 

 

4. Focus on Public Policy and Accountability 

Political discussions should address employment, education, 

healthcare, environmental protection, equality, and local 

development. Young voters can evaluate political 

representatives by examining publicly available information 

about policies, implementation, and accountability. 

 

5. Encourage Inclusive Political Participation 

Efforts should be made to ensure that young women, rural 

youth, economically disadvantaged students, and other 

underrepresented groups have equal access to voter 

education and opportunities for civic participation. 

 

6. Promote Democratic Dialogue 

Debates, mock elections, student discussions, and non-

partisan civic activities can introduce young people to 

different viewpoints. Respectful disagreement helps develop 

democratic values and reduces the tendency to treat political 

differences as personal conflicts. 

 

7. Strengthen Institutional Voter Education 

Educational institutions and relevant public authorities 

should make use of voter education resources provided by 

the Election Commission of India. Awareness initiatives 

should emphasize informed choice, voluntary participation, 

and the importance of evaluating information critically. 

 

Limitations of the Study 

The present paper is based on secondary sources and does 

not include an original survey of young voters. It does not 

estimate the statistical strength of the relationship between 

specific ideologies and actual voting decisions. 

Furthermore, youth political attitudes vary across states, 

regions, socioeconomic groups, and election periods. 

Findings from a particular survey cannot automatically be 

generalized to every young voter in India. Future research 

may use structured questionnaires, interviews, and 

comparative studies to examine how ideological beliefs 

interact with employment concerns, education, social media 

use, and political participation. 

 

Conclusion 

Political ideologies play an important role in shaping youth 

voting behaviour by providing values, beliefs, and 

interpretative frameworks through which young citizens 

understand political institutions, public policies, and social 

issues. Liberalism, socialism, nationalism, secularism, social 

justice, and regional political perspectives offer different 

approaches to questions of governance, equality, identity, 

and development. 

However, youth voting cannot be explained through 

ideological orientation alone. Economic aspirations, 

employment opportunities, education, family background, 

leadership, social identity, local development, and digital 

communication also influence electoral decisions. The 

relative importance of these factors varies among 

individuals and across political contexts. 

In India, the growing significance of digital communication 

makes political literacy and critical evaluation particularly 

important. Young citizens need opportunities to compare 

competing policy positions, verify information, understand 

constitutional principles, and participate in respectful 

democratic discussions. 

The study concludes that political ideology is one 

significant component of youth voting, operating alongside 

practical interests and social experiences. Strengthening 

electoral education, independent thinking, inclusive 

participation, and access to reliable political information can 

help young voters exercise their democratic rights 

responsibly. An informed youth electorate can contribute to 

a more participatory, accountable, and inclusive democratic 

system. 

 

References 

1. Election Commission of India. Voter Education: 

Systematic Voters’ Education and Electoral 

Participation (SVEEP). https://www.eci.gov.in/voter-

education 

2. Lokniti–Centre for the Study of Developing Societies 

(CSDS). Attitudes, Anxieties and Aspirations of India’s 

Youth: Changing Patterns. Lokniti–CSDS and Konrad 

Adenauer Stiftung, 2017. 

https://www.lokniti.org/otherstudies/lokniti-csds-

konrad-adenauer-stiftung-attitudes-anxieties-and-

aspirati-22 

3. Lokniti–Centre for the Study of Developing Societies 

(CSDS). Youth and Politics Survey 2024: Survey 

Findings. Lokniti–CSDS,2024. https://www.lokniti.org/ 



93 

4. Lokniti–Centre for the Study of Developing Societies 

(CSDS). National Election Studies. 

https://www.lokniti.org/national-election-studies 

5. Heywood A. Political Ideologies: An Introduction. 

Palgrave Macmillan, 2017. 

6. Dalton RJ. Citizen Politics: Public Opinion and 

Political Parties in Advanced Industrial Democracies. 

CQ Press, 2014. 

7. Verba S, Schlozman KL, Brady HE. Voice and 

Equality: Civic Voluntarism in American Politics. 

Harvard University Press, 1995. 


